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Who we are

Youth is not a period of life; it is a state of mind; it is not a matter of rosy cheeks and supple
knees; it is a matter of will, quality of imagination, vigor of emotions; it is freshness of deep
springs of life. They don’t declare war; they fight and challenge for the social change.

Naya Sawera is a youth-oriented organization registered under the Societies Act 2009 that
has been active in its endeavors for 14 years. The efforts of the organization originally
started in Jaipur to help local slum residents to come out of the vicious cycle of poverty and
help HIV positive children and women to live their life happily with pride. Since then, the
NGO has broadened its scope to provide a safe environment and work for the welfare of
underprivileged, displaced, and vulnerable members of society.




Vision and Mission

Vision

Imagine a world filled with empathy and understanding where the entire society accepts
as well as integrates vulnerable and compromised communities. Our vision is to enable a
world where individuals get the equal right to live a dignified life. We wish to foster a
family in a green world where children can find safe haven, women get treated with
equitable respect, and elders don't feel rejected by anyone and everyone.

Mission

e Provide a home to kids who are rescued from child labour, abandoned by their
family, or orphaned at a young age.

e Acquire opportunities of higher education and better healthcare facilities for
the underprivileged so that they can lead a respectful life.

e Create awareness about environmental protection, women’s hygiene,
children’s welfare, and destitute living conditions.

e Enable women empowerment through providing fixed labor charges and other
support.




Founder's
Message

Dear supporters and friends,

As the founder of our NGO, | am pleased
to report on the progress we have made
in the year 2020 - 2021, which has been
unlike any other due to the COVID-19
pandemic, which has affected us all in
various ways.

In light of the pandemic, our organization
has shifted its focus to COVID emergency
work and addressing the immediate
needs of families who were struggling to
meet their daily food requirements
during the lockdown. We recognize that
COVID-19 has disproportionately
affected marginalized communities, and
we have been working tirelessly to
ensure that families in need receive the
necessary support and resources during
these challenging times.

Despite this shift in our focus, we remain
committed to our long-term goals of
empowering women, increasing access to
sanitary pads, and providing shelter for
children rescued from child labor. These
issues remain just as important today as
they did before the pandemic, and we
are actively planning for our continued
efforts in the years to come.

We understand that these are
difficult times for everyone, and
we want to express our gratitude
to our donors, partners, and
volunteers who have continued
to support us throughout this
period of uncertainty. Your
generosity has allowed us to
make a significant impact on the
lives of those who need it most.
As we move forward, we are
committed to staying true to our
mission and continuing our work
to create a more just and
equitable society. We will keep
you updated on our progress and
the impact that your support is
making.

Thank you for your continued
commitment to our cause.

Ms. Minakshi Agarwal
Founder& Secretary
Naya Sawera




Founder's
Message

Dear Friends,

As the founder of Naya Sawera, | am writing to
you today to talk about our ongoing efforts to
help those in need during these challenging
times. Our organization remains committed to
our focus on shelter homes for kids, hunger
eradication, and women empowerment, and
we are adapting our strategies to address the
unique challenges posed by the COVID-19
pandemic.

Our shelter home for children continues to be
a top priority for us, and we are doing
everything we can to ensure that our children
remain safe and healthy. We have
implemented strict safety protocols and
guidelines to protect our staff and children
from COVID-19, including regular testing,
temperature checks, and social distancing
measures. We are also providing additional
resources and support to help our children
cope with the emotional and psychological
impacts of the pandemic.

At the same time, we recognize that the
pandemic has brought about unprecedented
levels of hunger and food insecurity in our
communities. Our hunger eradication program
has therefore become even more critical
during this time. We have expanded our food
distribution efforts to reach more families and
individuals who are struggling to put food on
the table. We have also partnered with local
farmers and food producers to support the
local economy and ensure a steady supply of
fresh and nutritious food for those in need.

Finally, our women empowerment
program has taken on a new urgency in
the wake of the pandemic. Women and
girls have been disproportionately
affected by the pandemic, with increased
rates of domestic violence, job loss, and
other challenges. We are providing
additional support and resources to help
women access healthcare, education,
and job training programs, and we are
working to raise awareness about
gender-based violence and other issues
affecting women in our communities.

Looking ahead, we remain committed to
our mission and vision, and we are
working on new initiatives to expand our
impact and reach even more people in
need. We recognize that the pandemic
has brought about new challenges, but
we also see it as an opportunity to come
together and make a positive difference
in the lives of those who need it most.

Mr. Akhilesh Maheshwari
Founder
Naya Sawera




What we Do

Our aim is covered under three projects.
Our organization, though young, still

takes pride to say that it has earned
commendable credibility among its PROJECT

stakeholders. The organization is . .
currently involved in the following SrISht!
projects and campaigns: Green Conscious

PROJECT
Snehachal

Love, Care &
Celebration

Days of Pride PROJECT
Campaign Saksham

Overall Community
Development

Women Programme

Empowerment
Campaign

Santushti
Campaign

Kokh
Campaign




A Deeper Look

. We celebrated the 2nd
Anniversary of our Shelter
Home on 5th Jan 2021.
Within these 2 years we were
able to help more than 200 Kids
in reuniting them with their
families.

o  This year we are dedicatedly
working towards constructing a
permanent Shelter Home for
these kids.

We started with our Shelter homes for kids with the belief that the warmth
of a family is the birth right of every child. Our aim is to:

- Ensure social justice, equality and protection of human rights.

« Provide relief and rehabilitation to children and protection to women.

« Provide motherly care, peaceful environment and nutritional food.

« Located in a serene, middle-class neighborhood to reintegrate them
with the society.

« We are recommended by the Government of Rajasthan for orphans
with special needs.

« Educational tours to restaurants, hotels and Science and Traffic Park.




We want to generate
awareness about sustainable
living in every Indian, so that

they can understand the
value of a beautiful green
earth. This involves teaching
them about the 3Rs principle
and its advantages, so that
they can adopt these in their
daily lifestyle and participate
for the betterment of our
green present and future.

Celebration of World Environment Day:

This is no less than a festival for us. We work to raise awareness and
promote action on environmental issues, and to inspire individuals and
communities to take responsibility for preserving and protecting our
planet for future generations.

An effort for the all-round development of
poor children living in slum areas, we provide
children with vocational training, educational

cooperation, nutritious food, clothes
(through donations), and so forth.
Furthermore, we promote women
empowerment through providing young girls
and women with work-related skills such as
computer training, embroidery training, and
beautician training in various localities of the
city, through the Naya Sawera Sanstha
Saksham Kendra.

Currently, we are running 3 centers where
more than 200 children receive the benefits
of our programmes every year.




Under campaign
Santushti, a total of
39150 people have
been served till this
year under the
initiative. And around
10,000 packets were
distributed in Covid
Emergency.

Food insecurity is still a real
issue today.
Therefore, on the occasion
of Independence Day, we
proposed to serve 1500
Meals and were able to
successfully complete our
aim.



Self-care is not self-indulgence; Self-care is Self-Respect.
We’re often asked, “Why sanitary pads? Is it really that
important?"

The answer is "Yes".

For countless girls and women,
sanitary pads are an unaffordable
luxury.

Thousands of girls explained that they
were forced to resort to unsanitary
and sometimes unsafe measures to
meet their needs. These include
improvising makeshift pads from old
clothes, rags, newspapers, bits of
mattress, and other available
materials.

The lack of affordable sanitary pads
has been widely cited as one of the
key obstacles to regular school
attendance among adolescent girls.

Under the campaign Days of
Pride we have distributed
around 36,200 packets of
Sanitary Pads (Total pads

36,200*9=3,25,000) to
girls/ladies in the
government schools and
slum areas in the last 4 years,
as this marginal part of our
society can't afford to spend
each month even on their
basic hygienic needs.




In our Campaign Kokh initiative we
support pregnant women of our
communities by helping them have a
safe and healthy delivery in hospital.
Till date, we have helped more than 650
women under this campaign.

We support pregnant women by
providing them with fresh fruits &
other nutritious food products.

We also started a "Community
Kitchen", in which we served food to

) o pregnant women every thursday, and
In uncertain covid times too, we around thrice a week to 50

prioritized our important malnourished kids.
campaigns and were all ready

to help the underprivileged, just
like before the lockdown.

We understand that women in
slum communities often face
unique challenges, including lack
of education and limited access to
employment opportunities. By
imparting valuable skills and
knowledge, we aim to break the
cycle of poverty and increase
financial independence among
these women.

Our organization offers training in stitching, embroidery, and tailoring, so that the
women can start their own small businesses, earn a steady income, and support
themselves and their families.







Activities

840 daily basis earning
families were supported
under "Mission Adopt A
Family" Campaign, that
lasted for 42 days

We prioritized the
families with small
kids, old age people,
medically unfit and
pregnant women's to

: phigdhh PO e b
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We provided dry
rations to the needy
where most of them

were daily basis
earning families like

rickshaw drivers,
street food vendors,
laborers from Bihar,
UP & Bengal who got
stuck in lockdown.

THANK YOU
FOR SUPPORT




Our Founder Akhilesh
Maheshwari as part of his
birthday initiative, started with
his target of distributing 20000
sanitary pads.

Keeping all government
sanctioned security measures
in mind, we were constantly in
touch with the financially weak

slum areas in and around the
city, and do our part by
donating sanitary pads in large
numbers.

The main problem with
menstrual hygiene not
being practised is the
lack of sanitary
napkins.
To tackle this problem,
we installed a Sanitary
Napkin Bank.

Menstrual Hygeine has
long been a grave concern
for females with little to
no attention given by the
public.




WITH YOUR HELP LIKE THIS, WE
CAN IMPROVE MORE LIVES THIS
WAY

Liang =1
Total 1480 Pacsera f 13330
Fads ave distributod of vaneus

Locatizns of iaipuy

Our founder Mr Akhilesh Maheshwari
(Padman of Jaipur) as part of the
initiative undertaken on his birthday
was able to distribute around 20,000
sanitary pads with the help of money
raised.

But there were still a lot more
women and girls in need of this. So
we decided to up our target and
planned to distribute around 50,000
sanitary pads by 28th May, the
Menstrual Hygiene Day.

With turn of good events, we were
able to get in touch with Mr Manish
Mundra Sir ( Film Producer - Masaan,
Newton, Dhanank, etc) and he
generously contributed for around
70,000 sanitary pads.

This boosted our reach and efforts,
and made us set our target of
distributing 1 Lakh sanitary pads. We
were able to successfully complete
our week long distribution drive
starting from 25th May - 31st May on
the occasion of Menstrual Hygiene
Day.

Dy -2, 2rihy My
Tedul 33850 Fads Distrdaiied ol
Viarious Looslioss in .Joipa




As part of Covid Emergency
Services (in place since 22nd
March 2020), Naya Sawera
became a part of Sanitary Pads &
Water Distribution drive, which
was held at Railway Station for
Migrants Special Train.

We were able to distribute 750
packets/6,750 sanitary pads and
1000 bottles of water.

Through the support of our
contributors, we were able to
provide 7 water tanker in 2
different slums.
Although we got the support
for more tankers which we
will going to distribute in
coming days.
Through these water tankers
we were able to provide
drinking and bathing water to
many families who were
suffering badly from water
crisis for many days.

. « . Pg no.17




Due to Covid Emergency, many
people lost their jobs and their
businesses came to a standstill.

We at Naya Sawera NGO started with OLD IS GGI.D

"AatmaNirbhar Parivaar" Campaign,
in which we identify 2 needy
families per month & provide them
Initial Capital required for starting a
business, based on their skills.

For this we revived our 8 years old
Campaign "Old Is Gold", in which we
requested our supporters for Cofiectad nawspcipars will be ussd to-maie
donating old newspapers and PR Sty sl b e e Racieivon e
Fuinel Heatslmg,
magazines available at their homes .

“AatmaNirbhar Parivaar® Campaign was set up as a COVID-19 emergency
response by Naya Sawera, to support self-employment and small scale
entrepreneurships. We reached out to the widows, abandoned or single
women, disabled individuals, & poor families who lacked enough capital to
start a business.

CASE STUDY

With generous donations
from our supporters, we
were able to arrange " et il = e
38,000 rupees as a down
payment for Mr
Ramchandra to buy
himself a new e-rickshaw.




Last year, our founder, ‘Mr ®
Akhilesh Maheshwari’ paid .
a visit to Shyam Nagar * ©
Police Station. He was -~
casually talking with the ® F 4

officers & came to know
that many of them didn’t
really remember when wera Promise
their birthday is or they to Continue
never celebrated it by 7 smiling spread -
cutting a Cake. The work (] everywhere "'
they’re doing, demands so :
much of their attention &
time, that they start losing
their personal lives.

Al

we at Naya

After this visit, Mr
Maheshwari decided to
start a Birthday Campaign.

He collected their DOB
lists, & from then on, the
NGO sends cakes on every
officer’s birthday.

In a short span of 1 year, we’ve already celebrated over 50 birthdays,
witnessing all sorts of reactions; from smiles, tears, shock, to excitement.

True comlvassion means not on/y fee/ing another's Ipain, but

also being moved to he//o relieve it.




18 Kids from Naya Sawera
Shelter Home were sent
back to Bihar along with
the escort team for
rehabilitating them with
their families.

We hope that we've been

able to bring a little bit of

change in their lives and
in the society.

Around 200 Kids have
been reunited to their
families in last one and
half year of starting our
shelter home.

Daan Utsav - Joy
of Sharing Week
(2 - 8 Oct), where
we were able to
help dozens of
families and
individuals as part
of our campaign.




Walk Against Hunger
Food For All

We started a Community Kitchen where we served food thrice a
week to 50 Kids, who were malnourished, old age people & to
pregnant women too.

. Food Sharing Drive -
Shared the proper
nutritious food to around
1250 children.
. Fruit Mania
Shared fresh fruits to around
100 Kids.
e Sandwich Sharing Drive -
Shared around 200
sandwiches.

Pg no. 21




Finally seeing the Dream
materialize, of having our own
Child Friendly Permanent
Shelter Home for kids in need

Shelter Home
construction started




As part of our Mission BACHPAN, we finally kick started our Shelter Home
Construction Project. We are planning to construct 4 floors (Basement, Ground, 1st
& 2nd) to help us achieve the dream of having our own child friendly Permanent
Shelter Home for Kids in need.




A_/o/mtform for the dedicated Peop/e who want to stand and fend
for themselves. Fall four timesstand up fivel

The Aatmanirbhar Parivaar
Campaign

Case Studies

We are so proud to share that by the help of you all, we were able to
help 12 families under this initiative and disbursed around Rs.
2,00,000.

This pandemic has taken a toll on everyone, especially the ones who
aren’t as privileged as us. They need our help. Now more than ever.




CASE STUDY 1

Sunil Kumar Agarwal, aged 42 years, is disabled in both legs. Due to this ailment, he could
not find any employment in his hometown Bharatpur. This led him to come to Jaipur
about four years ago with his wife. However, things weren’t any better here, where he

had to spend his days on footpath. Despite of all these difficulties, he didn’t beg despite
living on the footpath. Earlier, Sunil used to make samosas from home and sell them
outside SMS Hospital. This added to their earnings and were able to save enough that
they were able to buy an old e-rickshaw nine months ago by taking a loan from a bank.
Things were taking a good turn for now, where Sunil was earning about 500-600 rupees
daily. He and his wife were even able to pay back their entire loan, but then the tragedy
struck. With the covid lockdown, the wheels of Sunil's e-rickshaw was no longer able to
drive their life forward. Due to his e-rickshaw being sedentary during the lockdown for
two and a half months, its batteries stopped working, and the cost of replacing the
battery was Rs.27,000. Now again, he and his wife are back on footpath. He needed
financial help, for which he appealed to the State Disabled Board, but didn’t get any
support. On finding about his plight, Naya Sawera set out to help him. Sunil told that he
wants to start a coconut water business on this e-rickshaw. After listening to Sunil our
founder, Akhilesh ji, helped him with Rs.2200 in cash so that Sunil could start coconut
water business. Further, with the help of our donations from our supporters, we were
able to arrange new e-rickshaw batteries for Mr. Sunil Kumar Aggarwal, within a short
span of 3 days.




CASE STUDY 2

Ms. Sheetal Choudhury
is the sole bread earner
for a family of five. Her
husband has not been
keeping well for long,
and so she single-
handedly manages the
whole family. Her dream
is to see her children
have a better life &
hence her number one
priority is their
education.

She worked as a house help & earned just enough to suffice her family's needs.
However, due to lockdown, she was out of work for months & all her savings
dried up. It became extremely difficult for her to make ends meet.

To help her, we started a donation campaign to raise funds for her, in order to
help her start up a vegetable vendor business. With the help of generous
donations, we were able to arrange Cart & Vegetables for Ms. Choudhury.

It was her vigor & courage that kept her going, even in those testing times. We
wish nothing but the best for her in her future endeavors.




CASE STUDY 3

Madan Lal (name changed) used to sell vegetables as a street vendor all
while suffering from HIV which renders him with a weak immune system. His
family consists of his 48 years old wife, his son, his daughter-in-law, his 5
year old grandson and 3 years old son. His son used to do a computer
repair work, but after lockdown he was also not getting work. Due to ill
health, Madan Lal is not capable of doing laborious work, so he and his wife
sell vegetables on the street.

He can't sell vegetables even after roaming around a lot, so he started
keeping his hawker at one street corner. The hawker was old, and due to
lock down and lack of mobility due to standing at the same place in the
rains, it is now in dilapidated state. At present, this is the only means of
maintenance of the family. They sell vegetables on the same broken
hawker, but were in desperate need of a new hawker. The lock down has
made the financial condition of their house very bad, and now they don't
have enough money to buy a hawker.

So, in order to help buy a street vendor, we were able to raise enough
funds and were able to arrange Cart & Vegetables for Madan Lal.




Media Coverage
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> JAIPUR CA
— FM BOLETOHE

Radio City JJ

A A IRERAN IMITIATIVE

Our Founder Mr.
Akhilesh Maheshwari
spoke with RJ Nupur
on Radio City 91.1 FM

about the Taboo &

Myth related to
Menstrual Hygiene.

Mr. Akhilesh
Maheshwari's
interview with RJ
Naini of My FM on
"My Birthday Fund
Raising Campaign"
of buying sanitary
pads for growing
girls and ladies of

communities. RJ NAINI

MYFM, JAIPUR

Stay Home & Stay Tune in to 94.3 MYFM

. . Pg no. 29
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Today's Danik
Bhaskar
Full News




Various Media
Coverage on Sanitary
Pads Distribution Drive
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Thanking RSCPCR,
Department of Child Rights,
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Raising awareness
about menstrual
hygiene:
Thanks to coverage
by Rj Nupur and 91.1
Radio City FM, it was
fulfilling to be a part
of this great
initiative PadYatra.

aﬁﬁmﬁ Jaipur City - 10 Mar 2021 -

Hfgensii didic Aedl Us
This is how we at e | o-g -- : lﬁ

Naya Sawera NGO
celebrated the
Women's Day in its
true spirit by doing
ground level work of
distributing more
than 20,000 sanitary
pads & 200 pairs of
panties.
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66—

Our founder Ms Minakshi

Agarwal received the
SHEROES Award

by Radio city India, for her
contribution in field of
Menstrual Hygiene &

Awareness |

—99

Awards & Accolades

66—
| On the occasion of
74th Independence
Day Naya Sawera
Ngo was awarded
"Corona Yoddha
Samman" by Child
Welfare Committee
(CWC) for the work
done by us in Covid
Emergency
lockdown.
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Appeal

On behalf of our NGO, we would like to extend our heartfelt gratitude for
your unwavering support in our mission to make the world a better place.
Your generosity and commitment to our cause has been instrumental in
driving positive change in the communities we serve.

"One Cannot Do Everything,
But Everyone Can do Something."

Your contributions, be it in form of financial support, volunteer work, or
advocacy, have had a profound impact on the lives of those in need. We
couldn't have achieved what we have so far without you.

As we look ahead, we hope to continue our collaboration with you and
other like-minded individuals and organizations. Together, we can work
towards building a future where everyone has access to the resources and
opportunities they need to fulfill their potential.

NRVA SAV

Follow us on:
facebook.com/nayasawera
https://www.instagram.com/nayasawera_ngo/

Address: E-64, Vishnu Gopal Yadav Marg, Ajmer Rd, near Hotel V-One Pride, Nirman Nagar, E
(West, Jaipur, Rajasthan 302019

Phone no.: 096490 20121
Email: naya.sawera2020@gmai.com
Website: www.nayasawera.org
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https://www.google.com/search?q=naya+sawera&rlz=1C1CHZN_enIN1010IN1010&oq=naya+sawera+&aqs=chrome..69i57j46i175i199i512j69i59l2j0i10i512j69i60l3.5120j0j7&sourceid=chrome&ie=UTF-8#

